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1. Why Accessible Tourism? The 3 big issuesé

2. Improving Access and Social Inclusion in  
Tourism Businesses

3. The Role of ENAT and the CETA Network

Overview
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Why Accessible Tourism?

The 3 big issues:
ÅWorld recession: Increasing global 

competition in terms of price and quality. 

ÅDemographic ageing is happening now

ÅRights of persons with disabilities to equal 

participation in society must be respected by 

travel and tourism providers.
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The 3 Big Issues

1. Tourism destinations face increasing global 

competition in terms of price and quality 

ÅProviders must adapt rapidly to new market conditions, 

to keep competitive advantage and gain market share. 

Å Improving accessibility can enhance the overall quality 

of the tourism offer for all customers. 

ÅBetter accessibility can broaden the customer base, 

contribute to long-term sustainability and enhance the 

visitor experience significantly. 
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Accessible Tourism Market

The Business Case

ÅThe European accessible travel market is 

estimated at at 127 million people or 27% of the 

EU population

ÅIncludes people with disabilities, elderly and 

their fellow travellers

ÅWorth ú80 billions per annum

ÅAll tourists benefit from better accessibility!

Source: University of Surrey / OSSATE, 2005
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Information! 

www.ossate.org

- Infrastructure! - Transport! - Service! 

http://www.ossate.org/
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ÅWheelchair user

ÅWalking difficulties

ÅVisual impairment

ÅHearing impairment

ÅAsthma / allergies

ÅDiet restrictions

ÅNot understanding the language

ÅLearning difficulties

ÅAnd other requirements

ÅMultiple disabilities

Who are the people who need 

ñaccessible tourismò?
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Disabled people want the same kind of travel 
and tourism experiences as everyone else!
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The 3 Big Issues

2. Demographic ageing is happening now!

é Age pyramid
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The 3 Big Issues

2. Demographic ageing is happening now!

é Age pyramid    ?
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Ageing Europe

ÅEU population 

2008 ï2060

ÅGrowth:

from 495,4m 

to     505,7m

(2.1 %)

ÅMedian age

2008:  40 years

2060:  48 years 

Source: European Commission:

EUROPOP Convergence Scenario 2008 and The Ageing Report 2009
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ÅThe shape of the tourism market is changing

ÅAccessible tourism is not a ñnicheò market. 

ñOlder people" will soon make up 25% of the 

European population, rising to 42% by 2060 

ÅDisability increases with age

ÅOlder people want to travel!

ÅWealth (revenues) in Europe of persons over 65 is 

over 3000 Bú

ÅFocusing on accessibility is a rational response 

to foreseeable changes in the tourism market

Ageing Europe
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3. The rights of persons with disabilities to equal 

participation in society must be respected by 

travel and tourism providers

ÅOverall strengthening of rights, with legal powers

ÅSpain and the European Union have signed the UN 

Declaration on the Rights of Persons with Disabilities

ÅEuropean Commission has proposed EC Regulation on 

equal access to goods and services for disabled people.

ÅTourism providers must be equipped with the confidence 

and ability to meet their legal responsibilities.

The 3 Big Issues
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Spain: Respecting the Rights of 

Persons with Disabilities

ÅUN Convention on the Rights of Persons with 

Disabilities (CRPD) 

ïRatified by Spain, 3 December 2007

ÅOptional Protocol

ïSigned by Spain, 3 December 2007

ÅArticle 30. Equal access to Leisure, Sport and 
Tourism 

ÅAfter signing comesé..Implementation!
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The role of ENAT and the CETA Project

ENAT - European Network for Accessible Tourism non-profit 

association

CETA project: ñCompetitiveness for a European Accessible 

Tourism for Allò

- Enabling small businesses to be competitive and 

sustainable
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ÅA European Network for Accessible Tourism

ÅBuilding on the experiences of key National Tourism 
Organisations, tourism businesses and disability/ consumer 
advocacy groups

ÅA multi/stakeholder network 

ÅCo-funded by the European Commission under action 
line:  Pilot Actions for Mainstreaming Disabilityò

ÅSupporting the EC Disability Action Plan (2003 ï2010)
- for non-discrimination and equal opportunities

ENAT (project period): 

European Start Funding 2006 - 2007

ÅSupporting 2007 Euro Parliament Resolution on Tourism

ÅSupporting EC Strategy on competitiveness and 
sustainability in tourism
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ENATôs Mission

The mission of the European Network 

for Accessible Tourism is to make 

European tourism destinations, 

products and services accessible to 

all travellers and to promote 

accessible tourism around the world. 
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ENATôs vision

ÅPractical change: Overcome access barriers

ÅImproving the quality of the tourism experiences 

for everyone

ÅOrganisation: Improving the way we work in the 

Tourism Sector

ïEffectiveness

ïCollaboration

ïEconomic, Social and Environmental 

sustainability

ÅInclusive Society: Travel and Tourism for All
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Who Can Join ENAT? 
Who Should Join ENAT?

ÅTravel and tourism industry

ÅPublic sector 

ÅProfessionals 

ÅNon-Governmental Organisations 

ÅIndividual members 

ENAT membership

City Tourism Development Offices, National and Regional Tourist Boards, 

Access Consultants, Students, Tour Operators, Small Tourism Enterprises, 

Attractions, Travel Agents, Conference and Events Organisers, etc. etc. 
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ENAT today

ÅAn association for the ñfront-runnersò in accessible tourism

ÅOver 200 members in more than 30 countries

ÅTourism businesses (55%)

ÅPublic sector (12%)

ÅNGOs (33%)

Åin Europe, Africa, Middle East, North and South America,

Asia, Australia
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www.accessibletourism.org 

About ENAT  

News

Events

Good Practices

Projects

Membersô 

Directory

Themes

Library

Contacts


